CULTURAL TOURISM GRANT AWARDS

For marketing the following PROJECTS
for
2008 — 2009

The American Stage Company, Inc.: $57,571 for American Stage in the Park production of Altar Boyz;
The Arts Center Association, Inc.: $41,025 for “Behind Glass” and Jasper Johns exhibitions;
Clearwater Jazz Holiday Foundation, Inc.: $42,767 for 29" Annual Clearwater Jazz Holiday
Creative Clay, Inc.: $41,090 for the third Annual “folkfest st. pete”;

The Dunedin Fine Art Center, Inc.: $39,886 for the Exhibition schedule for 2008-2009;
Florida Craftsmen, Inc.: $40,122 for “Craft Art”;

Florida Holocaust Museum, Inc.: $60,957 for “Icons of Loss: Angels and the Warsaw Boys”;
The Florida Orchestra, Inc.: $59,603 for the 2008-2009 “Soundtrack to a Life Well Lived”;
Great Explorations, Inc.: $59,312 for “Fit4AllkidsVille “ plus five museum exhibits;

Gulf Coast Museum of Art, Inc.: $23,106 for Christopher Still: “Coming Home” exhibition;
Life Force Cultural Arts Academy, Inc.: $15,970 for “Chocolate Nutcracker” and “The Path”;

The Museum of Fine Arts of St. Petersburg, FL, Inc.: $64,247 for Albrecht Durer: Art in
Transition-Masterpieces the Graphic Collection of the Hessian State Museum;

Pier Aquarium, Inc.; $39,348 for 20" Anniversary “Year of the Fish”,

Ruth Eckerd Hall, Inc.: $61,248 for 26" Season of Performances;

St. Petersburg Historical Society, Inc.: $22,485 for “Diversity in Aviation Art Show”;

Salvador Dali Museum, Inc.: $64,441 for “Dali, Freud, and Surrealism”;

The Studio@620, Inc.: $16,822 for “Who’s on First? (Ave. South, that is!)” Variety of arts events.
Total marketing support for Arts and Cultural Organizations for 2008 - 2009: $750,000.

The Cultural Tourism Grants Program is funded by the Tourist Development Council through the St.
Petersburg/Clearwater Convention and Visitors Bureau.



